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£16m funding to boost 'adventure tourism'
across Wales

Nearly £16m has been awarded to boost outdoor and adventure activities across
Wales.

The money which is mostly from European funding and local councils will create four
tourism "centres".

In north Wales, more than £6m will be spent improving cycling facilities and activities
capitalising "upon the area's outstanding natural beauty".

In the south, an off-road cycling centre of excellence will be built and a scheme to link
garden attractions.

The projects include a North Wales Cycling Activity Tourism Centre of Excellence, which
includes a £2.2m plan to improve facilities across Denbighshire and Conwy.

The cycling centre at Coed Llandegla, near Wrexham, will be upgraded, and a "natural
trail" linking Llangollen, Llandegla, Corwen and the Dee Valley built.

Money will also be spent improving facilities at Betws y Coed and Llyn Brenig in Conwy.

Denbighshire council welcomed the announcement, saying the schemes would bring an
estimated 40,000 extra visitors.



In Snowdonia, more than £4m will go towards the Eryri Centre of Excellence, which will
be based across four sites.

There will be an activity centre, and the mountain biking trails at Coed y Brenin, near
Dolgellau, will be expanded.

A downhill cycling track will be developed around the old Llechwedd Quarry in Blaenau
Ffestiniog, and another will link the Gwynedd village of Llanuwchllyn with the Urdd's Glan
Llyn site near Bala.

Gwynedd council said it would help promote the area as a "world class outdoor activities
destination".

Emyr Williams, of Snowdonia National Park Authority, said the projects would "benefit the
local economy and the local communities of Snowdonia".

In south Wales, more than £5m will be spent trying to create the "best all-round, purpose-
built trail centre in the UK" at Afan Forest Park in Neath Port Talbot.

The project will also include a "world-leading commercial bike park" in the Heads of the
Valley area at Gethin Woods in Merthyr Tydfil.

Also in south Wales, more than £4.5m will go towards creating a "One Historic Garden"
centre of excellence.

The project hopes to improve gardens attractions in south west Wales - such as
Bryngarw Country park and Colby Woodland Garden - and link them with a trail.

The investment will include improvements to visitor centres, access and footpaths.

Pembrokeshire councillor Rob Lewis said the authority estimated the scheme would
attract more than two million extra visitors by 2014.

Heritage Minister Alun Ffred Jones said: "These centres will provide world class facilities
in a wide range of outdoor tourism activities and will showcase what Wales has to offer to
visitors as a sustainable tourism destination."



Agri tourism gets farmers extra dough
Sharleen Dsouza / Mumbai April 03, 2011, 0:37 IST

Sunil Mankikar, a farmer in Wardha district of Maharashtra, earned Rs 27 lakh
last year only through agri tourism. Farmers are increasingly taking up agri
tourism, along with farming, to increase their income. They are now building
cottages on their farms and keeping these open for guests who want to
experience rural life.

Another farmer, Ganpat Parthe, who is into cultivation of strawberries,
mulberries and raspberries, from Bhilar district in Maharashtra, has also tried
his hand at agri tourism, and it has proved profitable for him, as well. Parthe
has two cottages on his farm, which he rents out to groups/families at Rs 700
per head for a day, including food. He takes tourists around the farm to give
them a glimpse into a farmer’s life, and offers them food devoid of
extravagance.

“My income has gone up by 20-30 per cent in the last couple of years due to
agri tourism. It helps me cover losses incurred sometimes from farming,”
Parthe added.

Some farmers have moved a step further and provide tourists with additional
activities such as rock climbing and jungle safari. Tourists are also taken to
the village river for a swim and local food processing centres.

The Energy and Resources Institute (Teri) with Maharashtra Tourism
Development Board (MTDC) and National Bank for Agriculture and Rural
Development (Nabard) are helping farmers to take up these initiatives, which
will help them from selling their lands to builders for real estate purposes.

In Maharashtra so far, 90 centres have been registered, but many more are
running unregistered. One centre is one farm or a collective of four-five farms.
Around 400-500 tourists visit agri tourism centres in the state every month, but
the number increases during the holiday season. Some agri tourism centres
have already been booked for the upcoming season.

Agri tourism centres are also present in Haryana, Sikkim, Punjab and
Rajasthan.

Similarly, vineyards in Nasik have set up villas for tourists to enjoy tasting
various wines and experience the pleasure of living on a vineyard. Some
vineyards use this to educate tourists about wines.

Teri is organising a project in April — training programmes for rural
entrepreneurs and farmers in Pune, Nasik and Goa — to educate them on
agri tourism, grape processing, floriculture, and organic farming. Indian
Council of Agricultural Research and MTDC have partnered with Teri in this
endeavour.

“This will help farmers to transcend to the next level of development and give
them an insight into the requirements on how to start a business as well as a
comprehensive knowledge of the latest practices,” Anjali Parasnis, fellow &
coordinator of Teri said.

“We hope to bring the farmers together and help them understand agri tourism
better. This will increase their income levels and the entrepreneur-based
activities,” D Ranjit, assistant general manager of Nabard, said.

“This concept has not yet developed in India. We (MTDC) want to promote this
activity, as it is in the interest of farmers. We will help them if they register on
our website. We will give them a platform to increase their visibility. It will also
help tourists understand the kinds of crops that are grown in Maharashtra.
This will also help bridge the gap between urban and rural India and help
tourists connect with rural life,” Kinalekar, manager, MTDC, said.

The emergence of agri tourism has not only helped farmers to hedge their
risks from normal farming activities and increase revenues, but also improve
their lifestyles. In a recent conference held in Mumbai on promotion of agri
tourism, several farmers came up as corporate participants.



More and more tourists visiting the UK are coming to try and discover their ancestry, a
report suggests.

Research carried out by Ancestry.co.uk and VisitBritain found that one in twenty
tourists from the US, Canada, Australia and New Zealand came to the UK last year
with the intention of tracing their roots.

Over the next 12 months, this figure is expected to double as more people use the
internet to find out about their heritage and plan their holiday.

Furthermore, the findings suggest that people in the UK are increasingly taking
domestic trips to find out about their own past - with over 120,000 Brits taking these
sorts of holiday in 2006.

The most common destinations for these ancestral tours were revealed to be London
(46 per cent), followed by Edinburgh (three per cent), Manchester (three per cent) and
Birmingham (two per cent).

"Visiting their ancestral home enables people to bring their personal family history to
life and complete the magical journey that begins when they start researching their
family tree," explained ancestry.co.uk spokesperson Simon Harper.

Tom Wright, chief executive of VisitBritain, added: "With increasing competition for the
global traveller, we must look at ever more creative ways of attracting them to Britain.

"Over 90 million people worldwide claim British ancestry and the rising interest in
tracing their past means that many may be inspired to visit here in person."
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'Maximise' cultural tourism call

Wales needs to maximise its cultural icons, a review of the nation's heritage tourism
potential recommends.

Cultural holidays alone are worth £120m, tourism officials estimate.

The review found culture was "fundamental" to tourism and should be a mainstream activity in all
aspects of tourism development and marketing,

Heritage Minster Rhodri Glyn Thomas said no tourist should leave without a "genuinely Welsh
[experience] in its content, spirit and sense of place".

Mr Thomas meets members of the cultural tourism steering group at the Hay Festival later.

The group will then meet monthly over the summer to produce an action plan.

The review for the assembly government was undertaken by Stevens and Associates.

They found that it was "essential" there was widespread recognition that culture was a
"fundamental part of the experience for every visitor to Wales".

CORE REVIEW FINDINGS 
Wales needs to be distinctive and stand out and raise its profile

internationally
The cultural tourism experience in Wales is relatively weak, compared to

international competitors
The Olympics and European funding changes means Wales needs to look for

alternative funding sources
Promotion is confused and visitors are 'bombarded' with information
There is duplication and 'glaring gaps' in details on websites, with too much

concentration on landscape and outdoor activities
Lack of clarity in the roles and responsibilities of organisations
A need to engage the private sector
'More serious attempts' to harness Wales' cultural strengths and icons
Street art, sculptures, parks and all-year round activities are important in

developing experience
Innovative and more engaging methods of presentation and interpretation

needed at heritage sites
Source: Stevens and Associates - Review of Cultural Tourism in

Wales, Final Report

The 165-page report says that because Wales has relatively few cultural icons, it was even more
important to maximise the impact of those that do exist.

The limited number of icons include castles, the Wales Millennium Centre and Millennium Stadium
in Cardiff, the national parks and a few famous personalities ranging from Dylan Thomas to Tom
Jones.

"There is a need to harness the power of the sum of the parts rather than to rely on 'headline
acts'," said the review.

It also found that tourists can be bombarded with leaflets and information, "which dilutes the
impact and undermines Wales' attractiveness as a cultural destination."

The review cites cities like Rome, Barcelona, Bilbao, Nashville and Stockholm - where partnerships
have been effective in selling cultural tourism.



There is praise though for "innovative" tourism examples in Wales already, ranging from the
traditional cottage holiday company Under the Thatch and the Melin Tregwynt wool mill in west
Wales to the Faenol Festival in Gwynedd and the marketing of the Wye and Dyfi valleys.

The review, which sets out recommendations until 2015, states: "A failure to heed these lessons
and to learn from best practice will give Wales a lagging tourism economy and, increasingly, an
unattractive visitor destination."

Responding to the report, Mr Thomas, said: "For tourism in Wales to prosper the country's unique
national, regional and local culture has to be fully embedded in all aspects of the tourism
economy."

He described how Wales had to "aspire to equal the best cultural tourism experiences in the world."

He also said that tourism had to capitalise on its assets, including its heritage properties, museums,
galleries, landscape, events and festivals, and promote food and drink and the Welsh language.

He added that local community festivals and events in Wales make a significant contribution to
local economies and "give visitors a sense of place".

Story from BBC NEWS:
http://news.bbc.co.uk/go/pr/fr/-/2/hi/uk_news/wales/7419272.stm

Published: 2008/05/26 08:58:22 GMT

© BBC 2011
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After eruption, Indonesia turns to disaster tourism [1]
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JAKARTA, Indonesia (Reuters Life!) - Indonesia appeals to visitors with tropical beaches,
beautiful mountains, spectacular reefs and exotic cultures.

But now the country, which lies along the Pacific Rim of Fire and suffers from frequent
natural disasters such as earthquakes, tsunami and volcanic eruptions, is courting tourists
interested in viewing its harsher face.

Near the central Javanese city of Yogyakarta, withered vegetation, buried villages, rivers
choked with volcanic ash and stone, and refugee camps are the painful legacy of the
recent Mount Merapi eruptions that killed over 350 people and made nearly 400,000
refugees.

Yet local travel agencies are adding this as the latest feature of visits to Yogyakarta, seat of
an ancient kingdom.

"In the new volcano tour package, we'll take customers to explore the closest village to the
peak and see how bad the devastation is," said Edwin Ismedi Hinma of the local tour
agencies association.

"Then we'll take them to a river to watch cold lahar flood past," he added, referring to
volcanic debris flows.

Tourism is big money in Indonesia, making up 3 percent of its gross domestic product, but
the disasters prevent strong growth.

The latest eruption closed the local airport for two weeks due to volcanic ashfall and even
forced cancellation of international flights to Indonesia's capital of Jakarta.

As a result, tourist numbers in Yogyakarta fell as much as 70 percent, Hinma said.

"Grief tourism," however ghoulish it might seem, is far from uncommon. Similar trends were
seen in Haiti, devastated by a powerful earthquake in January, as well as in New Orleans
after Hurricane Katrina.

But the idea has been criticised by some observers as unethical. In the case of Merapi,
some officials also worry about lingering hazards.



Unethical or useful?

Curiosity about the eruption's impact is certainly high. Scores of people have come out to
devastated villages, clogging traffic to and from the mountain

"On Sunday,thousands of people come, they cause major traffic jams. I mean, if something
happens, who can guarantee their safety?" said Bejo Wiryanto, head of Harjobinangun
village about 5 km (3 miles) from Merapi's peak.

"I wish they could restrain their curiosity and wait until it's safe. Plus, there are homeless
people who are still traumatised by the eruptions who are probably still figuring out how to
continue life."

The Indonesian tourism ministry said the post-disaster policy is to wait until the recovery
stage before trying to lure tourists back.

"We do a fun trip to Merapi not to witness people suffering, because it's not proper," said
Firmansyah Rahim, head of destination development at the ministry.

"But once they enter the recovery stage, we want to invite tourists to return and bring the
economy back."

The government is mulling tourism promotion in Aceh, the province on Indonesia's
northwestern tip that was devastated by the massive Indian Ocean tsunami in 2004.

In the provincial capital of Banda Aceh, a tsunami museum has been erected. The rebuilt
city and a barge, which was hurled inland by the giant waves and remains where the
ocean left it, are ideal to illustrate how powerful the tsunami was and to what extent the city
has recovered, Rahim said.

Sulis, 65, a retiree, said he drove with his wife from another city in central Java to Merapi
as part of a hobby. He also came when Yogyakarta was hit by massive 2006 earthquake
that killed 5,700 people.

"I drive everywhere to witness such things because by seeing them I am always reminded
to be thankful that God still spares me," he said.

For Panut, a 60-year-old woman who lost her house in the eruption, more visitors means
income. She sat on a small stool and sell drinks and snacks to visitors from the piece of
land that used to be her house.

"It's good. I hope more and more people come," she said.

Additional reporting by Dwi Oblo in Yogyakarta, editing by Elaine Lies

as of 12/16/2010 12:54 PM
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Indonesia volcano still shooting ash [13]
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How eco is eco-tourism?

Nick Baker
The Guardian, Saturday 12 November 2005
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Whale of a time... Norway is leading the way in making whale viewing a pleasant experience for both the watchers
and the watched. Photographer: AP/Claude Bouchard.

If something knocks your socks off, it is a natural response to share the experience.
And if taking people to have their socks knocked off is what you do for a living, then it's
called advertising, and eco-tourism is no different from any other business.

Except it is. Those three little letters that prefix this brand of tourism make all the
difference. "Eco" suggests a level of responsibility and hints at efforts to ensure a
minimal impact on the spectacle you are witnessing.

And here lies the paradox: eco-tourism is often cited as being the answer to
conservation problems but to be successful the numbers need to add up. You need lots
of visitors to generate a profit - and you can end up losing sight of your original
intention.

Take Kenya's Masai Mara. Years ago, you could have driven around in your Land
Rover, seen your big five and returned to your tented camp having had a real
adventure. Today, you are more likely to have to jostle for position with other tourists
jammed into other Land Rovers. Is this what the tourists want? Is this what the
animals need?

This scenario is becoming all too familiar. The manager of a Bali dive business told me
a similar tale. A few years ago, he found a unique dive site where you can dive with
sunfish, an odd disc of a fish up to 4m in diameter and usually a beast of open water. It
turned out to be one of only a few sites in the world where this experience is
guaranteed. Or rather was.

The fish are still there: I saw them just last month, hovering like giant Frisbees around
"cleaning stations" where reef fish nip off parasites. But the animals were very skittish
and behaved differently to the way they used to. On the surface, it became apparent
why - 20 other dive boats were fidgeting around for moorings. The sunfish had become
victims of their own accessibility. Now that first dive operator is wishing he had kept
his mouth shut and feels that not only has he helped ruin an experience but also had a
negative impact on the wildlife.

So should we all back off, limit time and apply guidelines? Does controlling the
experience for the animal or environment's benefit alter the "magic" of the moment?
To an extent it does, but it is the only way.



Readers’ tips
Have you been there? Share travel tips about your favourite places on Been there, our
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And it can work; just look at the mountain gorillas famously filmed by David
Attenborough. Everybody who visits central Africa wants to see gorillas but watching
time is restricted to an hour and you are not allowed to get closer than five metres.
Despite the restricted access, it seems to work for all involved. Similarly, simple codes
of conduct for viewing killer whales in Norway means a much better experience than
the one I encountered in Vancouver with the same species being chased by several
competing "whale watching" companies.

In the end it boils down to one simple fact: the act of observing something happening
causes a change in the thing being observed. There are both good and bad operators
out there, but with eco-tourists becoming more aware of the issues, the power of
change lies in the wallets of consumers. This, combined with proper guidelines and
licensing, in most cases seems to strike a happy compromise between a good
experience and one that causes minimal disruption.

· Nick Baker is a presenter on the BBC's Really Wild Show
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Taiwan taps China for lucrative medical
tourism market

Sunlight floods in through the large windows of Shin Kong Memorial Hospital's
lobby.

Just past the front doors, several ladies at the information desk are ready to answer
visitors' questions.

Many chairs are available for patients waiting for their prescriptions to be filled.

This is the kind of hospital Taiwan has.

It is a stark contrast to those in mainland China, which are plagued with old facilities,
crowded conditions and generally poor service.

Patients there wait all day for rushed consultations with doctors.

Taiwan's government hopes its medical services will impress the growing number of
Chinese tourists visiting the island.

Its goal: to grab a share of the multi-billion dollar global medical tourism market -
especially through China.

By Cindy Sui
BBC News, Taipei



Regional competition
The high-tech manufacturing island entered this field in 2007, much later than Asian
competitors.

Last year it saw about 85,000 medical tourists, far fewer than Thailand and Singapore,
which attracted more than 1m and 665,000 medical tourists, respectively.

The Taiwanese industry's $73m (£45m) in annual revenue is also much lower than that of
its competitors.

But as relations with its former rival China improves, Taiwan's government is confident
the island can seize a big share of what it believes will be a huge market of Chinese
tourists seeking quality medical care overseas.

Since the end of a civil war in 1949, Taiwan has been ruled separately, but China still
sees it as a province to be reunified.

Chinese tourists were not allowed to visit the island until relations improved in 2008.

Since then, the number of Chinese visitors has skyrocketed to more than 1.5 million last
year.

Industry officials estimate as many as 5% of the visitors will want to receive medical
treatment here.

This is because many Chinese can now afford quality medical care overseas.

"Their income has risen," says Babs Chang, a project manager at the government agency
in charge of developing the industry.

"Other than pursuing a better standard of living, their biggest concern is health."

Most of the Chinese medical tourists coming here are in the middle or upper income
classes, with many rich housewives or business people.

Taiwan is the ideal place for them, given its advanced health care system, proximity to
China, as well as similarities in language and culture, according to Wu Ming-yen, chief
executive of the Taiwan Task Force for Medical Travel.

Josef Woodman, author of Patients Beyond Borders, the leading consumer guide to



international medical travel, agrees that Taiwan is well positioned to tap the China
medical tourism market.

The middle class in China is growing far more rapidly than the Chinese healthcare
system can keep up with, he says.

"Until that gap abates, you'll see a growing trend of wealthy mainland Chinese heading
cross-border for higher quality care - to the US, Taiwan and Singapore," Mr Woodman
says.

Taiwan's cheaper costs, compared to other developed countries, could help it attract not
only Chinese medical tourists, but Chinese-speaking patients from other countries,
Woodman said.

Opportunity to grow
To seize the opportunities, Taiwan's government has identified medical tourism as one of
six new industries to focus on.

The government and hospitals have poured tens of millions of dollars into this field and
efforts are beginning to show results.

Last year, some 13,000 Chinese medical tourists came here for treatment, a 50%
increase from the previous year.

The number is expected to surpass 15,000 this year, and 65,000 in coming years.

If each tourist spends an expected $1,000, that would bring annual earnings of $650,000,
industry estimates show.

But there are naysayers who fear promoting medical tourism to Chinese tourists could
hurt the quality of care for Taiwanese citizens.

With 93% of Taiwanese currently enrolled in the country's subsidised national health care
program, Taiwan's hospitals are already swamped with patients and services are
stretched.

Most patients prefer to go to big medical centres, but these are the same ones targeted
for Chinese tourists.

"It's a challenge for those hospitals that want to develop medical tourism services, to
develop the appropriate environment and channels to treat medical tourists while not



hurting the rights of Taiwanese people to receive medical care," says Vanessa Lin,
deputy director of the International Medical Service Centre at Mackay Memorial Hospital.

'Very warm'
Taiwan faces other obstacles.

Currently, Chinese tourists must come here in groups that stay only about 10 days.

There are plans to allow individual tourists to enter, but negotiations are ongoing.

It is also difficult even for mainlanders with illnesses to gain permission from Chinese
authorities to travel to Taiwan for medical treatment.

"They must go through cumbersome red tape," says Mr Wu.

"Sometimes after a month, they still haven't gotten permission from China."

Tourists who have been here say they like what they have seen.

"This hospital seems very warm," says Xu Shi-yun, a cosmetologist from China's Nanjing
city. "It doesn't feel cold like a hospital and Taiwan's service is very good."

She was among a group of women on a six-day, five-night sightseeing tour.

They were given the VIP treatment with no queues, sofas to rest on and a complementary
lunch.

The women received CT scans of their hearts and lungs to check for cancer, and laser
treatment for skin blemishes.

Most Chinese tourists undergo such basic treatment, but Taiwan hopes they will
eventually come here for complicated procedures, such as liver transplants or knee
replacement surgeries.
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Olympics tourism impact 'concern'

The 2012 Olympic Games may have a "detrimental" impact on tourism in London,
according to a report.

Cities that stage the games suffer a drop in tourism in the years around the event, the European
Tour Operators Association (ETOA) claims.

If London followed the same pattern as Beijing, it could see more than 2.5 million fewer visitors
and a loss of £1.5bn in revenue, the study said.

Visit London said: "It's impossible to compare Olympic cities directly."

'Considerable losses'

The ETOA report, which said benefits of 2012 Games were "wholly illusory", looked at tourism
figures for the past six Olympics, including Athens in 2004 and Sydney in 2000.

Whilst some of the events saw a peak in demand during the games, all saw a major disruption to
their normal tourism market and none showed any obvious signs of tourism growth.

Beijing, the last city to host the Olympics, showed international visitor arrivals plummeted by 30%
in the month before the games, compared with the previous year.

“ We have yet to have a games where tourism has not been
disrupted, and disrupted in a way that causes real harm ” 
Tom Jenkins ETOA executive director

In the months after the games, the tourism slump continued with international arrivals down by
more than 20%.

Beijing fared considerably worse than the rest of China in 2008, which was not a strong year in
general for tourism in the Asia-Pacific region.

Following the Sydney 2000 Olympics, the city's tourism lost "significant ground" to other
Australian and New Zealand cities, it added.

"We have yet to have a games where tourism has not been disrupted, and disrupted in a way that
causes real harm," said ETOA executive director Tom Jenkins.

"Even in the case of Athens, where they carefully restricted new capacity, there were considerable
losses before and after the games both in the capital and throughout Greece," he added.

Sally Chatterjee, Visit London's chief executive, said: "London is the world's most visited
destination by foreign travellers and one of the most accessible cities in the world.

"We believe the London 2012 Olympic Games will bring an influx of new visitors to London."

The agency added that visitors will not feel "ripped off" during the Games as a Fair Pricing and
Practice Charter will be in place.

Story from BBC NEWS:
http://news.bbc.co.uk/go/pr/fr/-/2/hi/uk_news/england/london/8343784.stm
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World's first space tourist 10 years on: Dennis
Tito

Ten years ago, US multi-millionaire Dennis Tito became the world's first-ever space
tourist.

He is said to have paid $20m for his eight days in space.

Mr Tito blasted off on 28 April 2001, but only after a struggle to get anyone to take him -
the US space agency Nasa refused on the grounds that he was not a trained astronaut,
so it was the Russians who facilitated the trip.

To date, only six people have followed in his footsteps - paying for a ticket to orbit in
space.

But 10 years on, the lure of making space tourism more accessible to the masses is just
as strong.

Virgin Galactic hopes to take fare-paying passengers into space in around two years
time, and a Russian company has even announced plans for a hotel in space.

On the tenth anniversary of the flight, Dennis Tito reflected on his eight-day holiday in
space for BBC World Service.

Dennis Tito
There was absolutely no fear. I was so excited and so were my crew mates.



We were going to be in space, and we thought of nothing else, but the success of that
mission.

So there was absolutely no apprehension - it was just a really good, euphoric feeling that
finally the day had come.

It was not a shuttle, it was a space capsule; we were literally elbow-to-elbow.

The countdown began, and it went on schedule to the second.

It was a little surprising when lift-off occurred - I thought it would be much more rigorous;
you could barely feel it, and you could not hear it.

When I witnessed a launch from the outside, even a mile away, there was a huge sound.

But we heard nothing of that within the space craft.

'Like flying'
As we lifted off and the fuel began to burn, the vehicle accelerated and it kept on
accelerating, and then you felt just a gradual build up of G-forces.

Eight minutes and 50 seconds later, you experience your last of the three-gs, and then
zero-gs when the engine shuts down - that is the most spectacular moment of the entire
flight.

At burn out you become weightless; there are pencils that are hung from strings in the
cabin, and at orbit insertion, those pencils start to just float.

And then looking to my right, out of the window, I could see the blackness of space, I
could see Earth, and the curvature of Earth, and the sight of Earth from space was just
spectacular.

I cannot ever duplicate that euphoric feeling that I had at that moment.

For me it was a 40-year goal. Often achieving a major goal in life occurs slowly, but this
was instant - it was just at that precise moment.

It was once we got out of the space suit that we were able to float around and experience
weightlessness.



It is really extraordinary, because there is nowhere on earth that we - or any of our
ancestors in the entire history of evolution - experience that.

It was a wonderful experience; the feeling of floating is just unbelievable. Moving around
is not difficult and you learn very quickly.

When we were on the International Space Station we had more room - you would push off
from one area, very gently, and you would fly to another area.

It was like flying, and that was a lot of fun!

Vivid Earth
It took two days of orbiting the Earth, 16 orbits a day, before we caught up with the
station.

There were three crew members who were there for about two months as part of the
long-term crew, so they don't see many human beings, and they welcomed us with open
arms.

I think we have a much better view of the Earth from the International Space Station.

The port hole that we would actually look out at the earth was through the floor, so I was
always looking at earth.

Then we had some port holes that looked out to the side, and we could see the edges of
the Earth - so we had two different kinds of views.

We would go from one to the other, and I would spend most of the 45 minutes - which is
half of one orbit - and be either videotaping the view, or just sitting for 45 minutes,
peering out, listening to opera, and just enjoying the experience.

The images are vivid in my mind. I continue to enjoy it every day!

It went very quickly and probably the most disappointing thing for me was after a total of
eight days in space, I had to return to Earth.



I would have happily stayed up there for months!

For me, there was very little transition from the space flight to Earth.

Within 48 hours I was actually back to my running - I ran a couple of miles.

With Nasa, there was a strong feeling that my flight shouldn't take place. And I think it's
somewhat understandable, it was the first truly private space flight.

And I think that they were concerned, number one, about me being a private citizen; and
number two, that my age may not have qualified me.

They had probably some reason to be concerned.

Space future
I hope that tens of thousands of people can experience what I experienced, for 5% of the
cost.

I believe there will be a time, it may take 10 or 20 years, where the cost for flying in orbit
might be as low as a million dollars in today's money.

A million dollars is certainly a lot of money, but there are many millionaires in the world
today, and I know people that would spend their last penny to have this experience.

I often thought that if I did spend my last penny, I could live on social security for the rest
of my life and still be happy, because I'd achieved what I wanted to achieve.

It was a sense of completeness - from then on, everything is a bonus. And the last 10
years, everything since then, has been just extra.

And I think I am one of the happiest humans alive because of that.

More Science & Environment stories

Particle 'flips to all flavours' [/news/science-environment-13763641]
A Japanese experiment sees hints that neutrino particles can oscillate between all three types, opening new lines
of research to test why matter beat antimatter at the Big Bang.
Australian dinosaur had UK double [/news/science-environment-13763644]
Iron-Age French were beer brewers [/news/science-environment-13776499]



Singapore to Allow Casinos to Boost Tourism, Add
Jobs (Update3)
By Linus Chua and Yoolim Lee - Apr 18, 2005

April 18 (Bloomberg) -- Singapore scrapped a four-decade ban on casinos to boost tourism,

clearing the way for companies including Las Vegas Sands Corp. and MGM Mirage to compete for

the right to build an entertainment complex in the city.

The government may allow two casinos, in downtown Singapore and on the island of Sentosa,

Prime Minister Lee Hsien Loong said in Parliament today. It will seek detailed plans from

developers, having received 19 proposals already, he said.

``Singapore is seen as unexciting,'' Lee, 53, said. The city needs ``crowd pullers'' to avoid losing

ground in tourism.

Lee said two casino resorts may create as many as 35,000 jobs. They may also lure tourists to a city

where the economy is forecast to expand this year at half the 8.4 percent pace of 2004. The

Chinese city of Macau, where 17 casinos operate, had three times the economic growth and twice

as many visitors as Singapore in 2004.

``It's great for Singapore,'' Ron Sim, 46, chief executive of OSIM International Ltd., a Singapore-

based maker of massage chairs and health products, said today in an interview. ``If you want to

be a globalized city, you've got to have more buzz.''

The island nation, which already allows betting on horseracing, soccer matches and lotteries, was

considering whether to have gaming within an ``integrated resort'' that would include a

convention center, retail outlets and restaurants.

Las Vegas

Harrah's Entertainment Inc., Wynn Resorts Ltd. and Melbourne- based Tabcorp Holdings Ltd. are

among companies that submitted proposals for casino complexes.

Other bidders include Hong Kong-based Melco International Development Ltd., controlled by

Macau casino tycoon Stanley Ho, and Malaysia's Genting Bhd., which is teaming with its Star

Cruises Ltd. unit and the theme-park unit of Universal Studios.

The two casino resorts may cost S$5 billion ($3 billion) to develop, and provide direct employment

for 10,000 people, Lim Hng Kiang, minister for trade and industry, told Parliament. The



government will award mandates to develop the resorts by the end of 2005, and the casinos will be

operational by 2009, he said.

Singapore had 8.3 million visitors last year. Tourists spent S$9.6 billion, accounting for 5.5 percent

of gross domestic product. The city wants to triple tourism revenue to S$30 billion by 2015 as

manufacturers move to lower-cost countries including China and India.

``The whole region is on the move,'' Lee said. ``The question we have to consider is: `Will

Singapore be part of this new world or will we be bypassed and left behind?'''

Singapore expects economic growth of as little as 3 percent this year, compared with 8.4 percent in

2004.

Addict

Lee's father said the city may suffer economically should it keep the ban, the Straits Times reported

on April 16. ``The world could pass us by,'' Lee Kuan Yew told an audience of business people in

Singapore on April 15, the newspaper said.

The elder Lee, prime minister for 31 years, wrote in his memoirs ``From Third World to First'' that

he rejected a proposal made after independence in 1965 to build a casino on Sentosa, which means

``tranquility'' in the Malay language.

Lee Kuan Yew said he opposed gambling because his father was an addict who pawned his wife's

jewelry to bet at blackjack, the Straits Times report said. The gambling and financial consequences

led to ``awful fights'' at home, the report said.

Opposition

The project faces opposition in a nation where films are censored and drug dealers are executed.

Religious and social groups such as Focus on the Family say casinos may lead to more loan

sharking and prostitution, and lure people into debt.

To alleviate concern, the government proposed a S$100 daily levy on citizens and permanent

residents entering the casino, and the prime minister today said the government ``seriously

considered'' banning Singaporeans from casinos.

``We aim to be a decent and wholesome society, but not a puritanical or hypocritical one,'' Lee

said.

Removing the casino ban may benefit companies including Singapore Airlines Ltd. and Raffles

Holdings Ltd., owner of the 117-year-old Raffles Hotel. The hotel is named for Sir Stamford Raffles,

who founded Singapore in 1819 and criticized the settlement's first administrators for legalizing

gambling to boost government income.



``It will be good for the economy, and the impact will be much bigger with the entertainment and

convention centers,'' said Teng Ngiek Lian, who helps manage $650 million as chief investment

officer at Target Asset Management in Singapore.

Singapore's benchmark Straits Times Index has risen 17 percent since the proposal for a casino was

announced March 12, 2004, and is at its highest in more than four years.

`Tourist Draw'

Macau, a former Portuguese colony returned to Chinese rule in 1999, had a record 16.7 million

visitors last year as Las Vegas Sands and other companies opened casinos. The economy expanded

a record 28 percent, boosted by gambling revenue.

Las Vegas Sands has offered to build a Guggenheim-themed museum as part of its Singapore bid.

Harrah's, which is buying Caesars Entertainment Inc. to become the largest U.S. casino company,

hired Daniel Libeskind, planner of the Freedom Tower at Ground Zero in New York City, as

architect for its proposal.

A casino resort in Singapore would generate annual revenue of S$3.4 billion, Merrill Lynch & Co.

forecast in a March 16 report. Nomura Singapore Ltd. said in a December report that a casino may

create 13,000 jobs in the city.

A casino would be ``a tourist draw,'' said Jannie Tay, president of the Singapore Retailers

Association, whose members rely on tourists for about 20 percent of their sales. ``If we were to

look at that draw from the casino, then you really would have a lot of tourists, families coming in.''

To contact the reporters on this story: Linus Chua in Singapore at lchua@bloomberg.net; Yoolim

Lee in Singapore at yoolim@bloomberg.net.

To contact the editor responsible for this story: Adrian Kennedy at adkennedy@bloomberg.net.
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